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LIFE IN GOLETA 
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Nearly all Goleta likely voters believe the quality of life in the city is excellent 
or good.  

4. Quality of Life 

Quality of Life in Goleta 

Top Groups: 
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Affordable housing and development are the two most important issues in Goleta. 
Unemployment is a close third, and five percent of likely voters don‟t see any 
problems in the city.  

10. Most Important Problem 
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Positive perceptions of the city‟s economic conditions have increased eight 
percent since 2008.  

5. Economic Conditions 

Economic Conditions 

Top Groups: 

Excellent/ Good 
% 

Age 18-24 94% 

Bachelor‟s Degree 79% 

Men 18-54 76% 

Age 25-34 76% 

Not so Good / Poor 

<College & <$75k 40% 

Some College 39% 
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<College & $75k+ 38% 
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CITY GOVERNMENT AND SERVICES 
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The City Council has significantly improved its job approval rating since 2008; three-
quarters of the city‟s likely voters approve of the job the Council is doing.  

11. City Council Job Approval 

City Council Job Approval 

Top Groups: 

Approve 
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More than four in five likely voters are now satisfied with the city 
government – a 19% improvement since April 2008.  

10. City Government: Satisfaction Ratings 

City Government 

Top Groups: 

Satisfied 
% 

Age 18-24 100% 
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The City of Goleta remains the most trusted level of government when it 
comes to spending tax dollars wisely.  

8. Trusted with Spending Tax Dollars Wisely  

Trusted with Spending Tax Dollars Wisely 
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There has been a slight increase in the number of likely voters who believe the city government 
needs to do more and would be willing to pay higher taxes, while the number who believe taxes 
are too high and would sacrifice city services has slightly declined.  

7. Taxes and government services 

Taxes and Government Services 

Top Groups: 
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City services used by most likely voters – such was waste and recycling pick-up, law enforcement, and park maintenance – 
generally have the highest satisfaction ratings. Services used by specific populations, like low/moderate income housing 
and the building permitting process, have lower satisfaction ratings – likely because fewer likely voters have reason to 
interact with the government these capacities.  

12-22. City Services 
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Overall, citizens are happy with the services that the city is providing.  The lowest ratings 
are being given for services that few citizens use and all performance ratings exceed 
expectations. 
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TAX PROPOSALS 
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Governor Jerry Brown‟s income and sales tax proposal has the support of 
more than two-thirds of the city‟s likely voters. Only 30% oppose the plan.  

23. Brown‟s Income and Sales Tax Proposal 

Governor Brown‟s Income and Sales Tax Proposal 

Top Groups: 

Yes 
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A generic parcel tax is opposed by half of likely voters in Goleta. Nearly a 
third of likely voters would definitely vote against the parcel tax.  

24. Generic Parcel Tax Proposal  

Generic Sales Tax Proposal 

Top Groups: 

Yes 
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Age 18-24 65% 
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THE TRANSIENT OCCUPANCY TAX 
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More than three in five likely voters would vote to increase the Transient Occupancy 
Tax if it was placed on the ballot this November. Slightly more than a third oppose the 
tax.  

25. Transient Occupancy Tax Proposal 

Transient Occupancy Tax Proposal 

Top Groups: 
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Older men are more likely to oppose the Transient Occupancy Tax increase 
than the other gender/ age groups, though a majority would vote for it.  

25. Transient Occupancy Tax Proposal 

TOT Ballot: Gender/ Age 

Overall Men 18-54 Men 55+ Women 18-54 Women 55+ 
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DTS likely voters are the most supportive of the Transient Occupancy Tax increase. 
Republicans would largely support it, but are also the most likely to oppose it.  

25. Transient Occupancy Tax Proposal 

TOT Ballot: Party 

Overall GOP DTS Dem 
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Those who would sacrifice city services to reduce taxes strongly oppose the 
Transient Occupancy Tax increase.  

25. Transient Occupancy Tax Proposal 

TOT Ballot: Opinion of City Services and Taxes 

Overall More Services About Right Fewer Services & Taxes 

100% 19% 58% 17% 
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Pushing the Transient Occupancy Tax increase‟s effective date back two 
years makes nearly half of likely voters less likely to support the increase.  

26. Impact of Two Year Delay 

Impact of Two-Year TOT Increase Delay 
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The two-year delay in the TOT increase would make nearly two in five 
supporters of the increase less likely to vote in favor of it.  

26. Impact of Two Year Delay 

Impact of Two-Year TOT Increase Delay: Position on the TOT Increase 
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Delaying the TOT increase for two years would cause a majority of likely 
voters to cast a ballot against the increase.  

26. Impact of Two Year Delay 

Impact of Two-Year TOT Increase Delay: TOT Ballot Recalculated 

Methodology 

WPA estimated the vote for the ballot measure with the two year delay.  We assumed that everyone 

who said they would be “more likely” to vote for the proposal would vote “yes” if they had initially said 

“no” or were “undecided” while those who were “less likely” would vote “no” if they had initially said 

“yes” or were “undecided”. 
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TOT MESSAGING 
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The message about using the Transient Occupancy Tax increase to fund 
improvements to roads and traffic safety is the most effective argument for the tax.  

Supporters’ Messages: Overall (100%) 
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27. Increasing bed tax 
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The argument that the city needs to get its priorities straight before demanding more 
money from tourists is the most effective anti-tax message.  

Opponents’ Messages: Overall (100%) 
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36. Will hurt our tourism 
industry by taking away 
advantage we have over 

other CA cities 
37. City won't be 

splitting revenue with 
Santa Barbara County 

38. Will have more 
visitors with the new 

hotel under construction 

39. Impact on families 
coming to visit our city 
outweighs small bump 

city will get 

40. City needs to get its 
priorities straight and 
eliminate waste before 

demanding more money 
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After the messaging, nearly two-thirds of likely voters would support the 
Transient Occupancy Tax increase. This represents a four-point improvement.  

Informed TOT Ballot 

Informed Transient Occupancy Tax Ballot 
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Persuadable likely voters are best moved to support the tax increase with the 
prospect of funding road and traffic safety improvements.  

Supporters’ Messages: Persuadable Likely Voters (52%) 
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The message about getting the city‟s priorities in order and eliminating waste before 
demanding more money from tourists provides the most effective anti-tax message 
among persuadable likely voters.  

Opponents’ Messages: Persuadable Likely Voters (52%) 
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other CA cities 

37. City won't be 
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38. Will have more 
visitors with the new 

hotel under construction 

39. Impact on families 
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outweighs small bump 
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QUESTIONS AND DISCUSSION 
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For additional information about this or any other of our services,  
please feel free to contact: 

 

Bryon Allen 
Partner 

202.470.6300 

ballen@WPAResearch.com 


