
County Film Commissioner: A Presentation



A little history of film in Santa Barbara County



Filmed in Santa Barbara County



Why This Matters

Creative Economy: ~$3.8B 
locally and growing

State film tax credit 
extended through 2030 
($750M/year)

Strong position near Los 
Angeles—but under-
leveraged

Sideways, 2004



The Problem

Multiple jurisdictions 
and departments

No single point of 
contact

Delays and uncertainty 
push productions 
elsewhere

Love Island: USA, 2022



Proposed 
Approach

One position—not a large 
bureaucracy

One-stop service for 
permitting and 
coordination

Track outcomes: filming 
days, spending, jobs, tax 
revenue

Scarface, 1983



Raising Our 
Profile

Promote Santa Barbara 
County and cities

Increase exposure 
internationally

Attract productions 
and support tourism

The Ten Commandments, 1956







Implementation 
Options

Arts & Culture model 
(recommended)

Co-funding with City of Santa 
Barbara

Scalable with other cities

Public-private or hybrid 
alternatives

It’s Complicated, 2009



Bottom Line

Increase economic 
vitality. Supports local 
businesses and jobs

Small investment, 
strong economic 
return

We’re capturing 
demand—not creating 
it

The Graduate, 1967



Questions?

One Battle After Another, 2025
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