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New Exhibits 

• Opened 8-10 New exhibits annually over the past four years 

– Point Conception Lighthouse Lens 

– Jack London Photography 

– Purisima Diving Bell 

– Marking Time: Voyage to Vietnam 

– Goleta Cannons 

– Winfield Scott Shipwreck 

– Spills Broad Reach 

 



Museum Paid Attendance 

• FY 2010-11 $35,674 

• FY 2011-12 $40,271 +13% 

• FY 2012-13 $39,601 -1.7% 

• FY 2013-14 $26,463 +29%  (7-month YTD Comparison 



Lecture Series- 2012-14 

• Sharon Green- Sold Out – Over 100 turned away 

• Bud Bottoms- SRO 

• Maritime Tastings- Main Floor- 75-125 people 

• Marla Daily- SRO 

• Sue Hodson- SRO 

• Robert Schwemmer- Main Floor 

• Erin Graffy de Garcia- Sold Out 

• Neal Graffy- Sold Out 

• John Blankenship- Main Floor 

• Scrap Lundy- SRO 

 











Community Events 

• Santa Barbara Navy League 

• U.S. Coast Guard 

• Ocean Futures Society 

• Historical Diving Society 

• Association of Diving Contractors International 

• SOS- Stop Oil Seeps 

• Protect Our Dolphins 

• Santa Barbara Newcomers Club 

• Santa Barbara Rape Crisis Center 

• Legal Aid Foundation 

• Channel City Club 

• UCSB Associated Students 

 

 



SBMM Events 

• Facility Rentals (Weddings, business meetings, receptions) 

• Movie Nights (Kathy Zuckerman / Gidget and Women and the 

Waves) 

• Point Conception Lighthouse Science Education Programming 

• Panel Discussions 

• Exhibit Opening Receptions 

• School Group Presentations 

• Daily Films 

• Friendship Paddle / Rincon Classic / Parade of Lights 

 



Lost Opportunities 

• Lecture Income 

• Film Income 

• Facility Rental Income 

• Higher Quality Presenters and Presentations 

• Negative Museum Experiences 

• Major Donors turned away at the door 

• Can lead to loss of major funding 

 

 



Spirit of Dana Point Tall Ship Program 





Marine Science Tall Ship Program 








