
S A N T A  B A R B A R A  C O U N T Y  O F F I C E  O F  A R T S  A N D  C U L T U R E

A R T S  M E A N  B U S I N E S S
$ 2 0 0  M I L L I O N  D O L L A R S  I N  R E V E N U E  
5 , 8 5 7  F U L L - T I M E  J O B S  
A N D  C O U N T I N G . . .

Santa Barbara County



I M A G E :  S A N T A   M A R I A  D I S C O V E R Y  M U S E U M

O F F I C E  O F  A R T S  &  C U L T U R E :  G O V E R N M E N T  A R T S  U M B R E L L A

D I V I S I O N  O F  C O U N T Y  C O M M U N I T Y  S E R V I C E S  D E P A R T M E N T

C I T Y ,  C O U N T Y  A N D  S T A T E  C O M B I N E  R E S O U R C E S  A N D  S T A F F  T O  M A X I M I Z E  S U P P O R T  

S T A F F S  A R T S  C O M M I S S I O N ,  A R T S  A D V I S O R Y  C O M M I T T E E ,  E V E N T S  &  F E S T I V A L S  C O M M I T T E E

A D M I N I S T E R S  4  G R A N T  P R O G R A M S  F O R  C I T Y  A N D  C O U N T Y

M A N A G E S  C O U N T Y  P O E T R Y  O U T  L O U D  P R O G R A M

C U R A T E S  4  I N D O O R  P U B L I C  G A L L E R I E S ,  3  O U T D O O R  G A L L E R I E S  A N D   P E R C E N T  F O R  A R T

M A I N T A I N S  C I T Y  A N D  C O U N T Y  A R T  C O L L E C T I O N S  A N D  G O V E R N M E N T - O W N E D  P U B L I C  A R T  



Audience: $72.3M 

36%

Orgs: $126.3M 

64%

Santa Barbara County 

Arts & Economic Prosperity V 

Report: 2017 Release

S A N T A  B A R B A R A  
A R T S  I N D U S T R I E S  
G E N E R A T E D  
$ 1 9 8 . 6  M I L L I O N  
I N  R E V E N U E  
L A S T  Y E A R

Total: $198.6 Million

I M A G E :  S A N T A  B A R B A R A  C O U N T Y  B O W L

AEP V Commissioning Partners:



A R T S  E M P L O Y  O U R  R E S I D E N T S

F I V E  T I M E S  T H E  N A T I O N A L  A V E R A G E !

5 , 8 5 7  J O B S  

I M A G E :  S A N T A  B A R B A R A  R E V E L S  A N D  L O B E R O  T H E A T E R



$19.1 
MILLION

71%

LOCAL 
GOVERNMENT 

REVENUE

Above the National Average

I M A G E :  T W I L I G H T  A D M I S S I O N  A T  M O X I



C A S E  S T U D Y :  P C P A  

I M A G E :   P C P A  A T  A L A N  H A N C O C K  C O L L E G E

$4.2 Million Annual Operating Budget, 
Employing 52 Full-Time Staff. 

What do they invest in? 
Income for Residents. Steel for Sets. 
Healthcare. Education. Jobs.

Pacific Conservatory of the Performing Arts



W H A T ' S  I N  A  P R O G R A M ?
Did you know that an average performance program involves: 

-Writers and editors 

-Photographers 

-Graphic designers 

-Printers or a printing company 

-Ground transit for delivery 

I M A G E :  S T A T E  S T R E E T  B A L L E T  A T  G R A N A D A  T H E A T E R



Child Care 

2%

Transit/Parking 

11%

Souvenirs 

5%

Lodging 

19%

Refreshments 

14%

Dining Out 

48%

Purchases include: 

hiring a babysitter 

grabbing drinks 

paying for parking 

dining out 

buying souvenirs 

enjoying concessions 

S A N T A  B A R B A R A  
C O U N T Y  A R T S  E V E N T S  
P A Y  I T  F O R W A R D *  

People attending an arts event: 

*$36 average spend on top of ticket cost



H O W  M A N Y ?

W E R E  R E C O R D E D  T O  A T T E N D  A N  A R T S  E V E N T  I N  
S A N T A  B A R B A R A  C O U N T Y  L A S T  Y E A R

2 . 6  M I L L I O N  P E O P L E  

I M A G E :  A R L I N G T O N  T H E A T E R



57% of Santa Barbara's visiting art 

attendees said that the arts were 

the primary reason for their trip.

$ 5 1 . 8 8  P E R  
P E R S O N  
P E R  E V E N T

2 . 5 X  

A R T S  T O U R I S M  
I S  T H R I V I N G

Tourists also noted that they would 

have traveled elsewhere for the event 

or program if it wasn't offered here.

Visitors to the county spend over 

twice as much as local attendees- 

and the money stays here.

Blue Sky Center: New Cuyama

Dunes Center: Guadalupe

Presquile Winery, Santa Maria



I M A G E :  S O L V A N G  T H E A T E R  F E S T I V A L

Total Audience 

Expenditures

$72,295,776

  A R T S  A U D I E N C E S   
            S P E N D  $ $ $ !

I M A G E :  S B C C  A T K I N S O N  G A L L E R Y



Original designers and stores 

showcase the latest designs. 

F I L M  &  T E L E V I S I O N

G A L L E R I E S

P U B L I S H I N G

From Fess Parker to Jeff Bridges, 

Hollywood is actively filming here, acting 

here, living here and investing here. 

The City of Santa Barbara boasts 

over 70 for-profit galleries. 

G R A P H I C  D E S I G N
Santa Barbara County is home to many 

freelancers, design firms & agencies. 

F A S H I O N

Periodicals like the Santa Maria Sun, Santa 
Barbara Seasons, Edible Santa Barbara & 

online blogs! 

C O N C E R T  V E N U E S
From the Far West Tavern to SoHo- 

people buy tickets, drinks, and cabs home. 

For-Profit Arts? Lots! 



R I S I N G  H I G H :

S A N T A  B A R B A R A  R A N K S  9 T H  
O U T  O F  3 6 7  R E G I O N S  S T U D I E D  
I N  W O R K I N G  A R T I S T S  P E R  C A P I T A .

I M A G E :  O R C U T T  C H I L D R E N ' S  A R T  F O U N D A T I O N  C H A L K  F E S T I V A L



\

1 3 2 2  A R T S - R E L A T E D  B U S I N E S S E S
That's 5.3% of all businesses countywide.

Vitamin C+

I M A G E :  A R L I N G T O N  T H E A T E R



I M A G E :  S A N T A  Y N E Z  V A L L E Y  H I S T O R I C A L  M U S E U M

C I V I C  E N G A G E M E N T
D U R I N G  2 0 1 5 ,  A  T O T A L  O F  6 , 9 2 7  V O L U N T E E R S  D O N A T E D  
3 2 7 , 8 9 9  H O U R S  T O  T H E  C O U N T Y ' S  P A R T I C I P A T I N G  A R T S  
A N D  C U L T U R E  N O N P R O F I T S .  

T O T A L  A G G R E G A T E D  V A L U E ?  $ 7 , 7 2 5 , 5 0 0  

H A P P Y  S A N T A  B A R B A R A  C O U N T Y  R E S I D E N T S ?  P R I C E L E S S



During Disasters. Arts Took a Hard Hit 

- Year-end fundraisers & events cancelled 

- Structural & capital damage  

- Lost ticket sales & patrons 

Arts Step Up, Even When They're Down

Despite Losses, They Pitched In 

- Became portable school spaces for evacuees 

- Offered free admission for displaced families 

- Held Benefit Concerts and Events 

- Donated revenue

           I M A G E :  S O L V A N G  J U L E F E S T

  I M A G E :  L A  C A S A  D E  M A R I A  R E T R E A T  A N D  C O N F E R E N C E  C E N T E R



Thousands of studies have linked arts 

participation and engagement to better 

health and wellness, ranging from 

increased dopamine to higher CD4+ 

lymphocyte counts in HIV patients. The 

result? Stronger immune systems for all.

L E S S  I N C A R C E R A T I O N

S T R O N G  W O R K F O R C E

B E T T E R  H E A L T H

The State of California now funds arts 

programs for inmates because of the 

statistical link to decreased recidivism. 

Prisons with arts programs are safer 

for inmates and guards. 

At-risk youth with access to the arts 

tend to have higher career goals and 

better workforce opportunities. 

BEYOND THE CANVAS



L O W - I N C O M E  S T U D E N T S  A R E  5 X  M O R E  L I K E L Y  T O  
G R A D U A T E  W H E N  T H E Y  R E C E I V E  A R T S  E D U C A T I O N .  

S T U D E N T S  W I T H  F O U R  Y E A R S  O F  A R T S  E D U C A T I O N  
A V E R A G E  1 0 0  P O I N T S  H I G H E R  O N  T H E I R  S A T  S C O R E S .  

A R T S  E N G A G E M E N T  R E S U L T S  I N  H I G H E R  A T T E N D A N C E  
A N D  L O W E R  D R O P O U T  R A T E S .  

L O W - I N C O M E  S T U D E N T S  W I T H  H I G H  A R T S  E N G A G E M E N T  
A R E  M O R E  T H A N  T W I C E  A S  L I K E L Y  T O  G R A D U A T E  C O L L E G E  
A S  T H E I R  P E E R S  W I T H  N O  A R T S  E D U C A T I O N .  

Arts are essential for our kids and therefore, our future

I M A G E :  U C S B  C A M P B E L L  H A L L  S T U D E N T  M A T I N E E ,  I S L A  V I S T A



Creative economy output: $406.5 billion  

1.6 million jobs generated*

Property taxes, state & local personal 

income taxes, and sales taxes directly and 

indirectly generated by the creative 

industries totaled $16.7 billion across state

6th Largest Economy in World

California's Creative Economy- 

Here to Stay

I M A G E S :  F I E S T A ,  S O H O ,  S A N T A  M A R I A  A R T  G A L L E R Y ,  N A T U R A L  H I S T O R Y  M U S E U M

* wage and salary workers earned  $136 billion in total labor income
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In 2014, All U.S. Arts Industries Produced $730 Billion

That's 4.2% of the US GDP



I M A G E :  R A N C H O  L A  P A T E R A  A N D  S T O W  H O U S E

T H E  B O T T O M  L I N E ?
A R T S  A R E  S I T E - S P E C I F I C  S M A L L   B U S I N E S S E S —  
H E A D Q U A R T E R E D  H E R E —   T H A T  E M P L O Y  O U R  
R E S I D E N T S ,  D R A W  T O U R I S T S ,  S T I M U L A T E  T H E  
E C O N O M Y  A N D  M A K E  S A N T A  B A R B A R A  B E T T E R .  

T H E Y  A R E  G O O D  N E I G H B O R S  A N D  C I T I Z E N S  T H A T  
C A N N O T  B E  O U T S O U R C E D .  

T H E  N E E D  F O R  T H E M  N E V E R  S T O P S .



T H A N K  Y O U !  Q U E S T I O N S ?  

The End

I M A G E :   L O M P O C  M U R A L  F E S T I V A L


